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Macy’s 2010 VENDOR STANDARDS 
Welcome to the Macy’s 2010 Vendor Standards (the “Vendor Standards”).  
These Vendor Standards are your guide to doing business with Macy’s and will 
provide you with information that is essential for you to help us bring your 
merchandise to our customers.   
The 2010 Vendor Standards reflects the 2007 name change from Federated 
Department Stores, Inc. to Macy’s, Inc. and the consolidation of our business 
under the Macy’s and Bloomingdale’s brands but, for convenience, the term 
“Macy’s” is used to refer to all of the entities affiliated with Macy’s, Inc., including 
Bloomingdale’s, unless otherwise specified.  These Vendor Standards, including 
the policies, transactional requirements, current documentation criteria and other 
vendor-related information, are posted at www.macysnet.com. Vendors should 
register at www.macynet.com and frequently utilize the website to review the 
Vendor Standards (including updates) and to facilitate communications with us in 
order to coordinate our respective operations.   
As in the past, material that is new to the 2010 Vendor Standards and 
substantive changes from prior versions are shaded for ease of reference. 
However, all Macy’s vendors should review the 2010 Vendor Standards in their 
entirety and register if they have not done so previously.  It is also important to 
become familiar with the portions of the Vendor Standards that are applicable to 
your particular merchandise area.  
All vendors should be aware that, at Macy’s, we believe that contributing to 
a more sustainable environment is a good business practice and the right 
thing to do for future generations. We must, however, operate within the 
bounds of good business decision-making. Accordingly, Macy’s 
commitment to sustainability is multidimensional so that each action we 
take is measurable, sustainable and enduring.   
We see opportunities in the areas of: 

 Vendor DC Bypass – Direct routing from point of origin to the 
Macy’s DC, thereby reducing unnecessary movement and 
handling of merchandise  

 Empty Miles Elimination – Collaborating with Partners to 
create continuously-loaded transportation miles (Macy’s also 
subscribes to the VICS Empty Miles Collaboration Zone and 
encourages our Trading Partners to participate) 
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 Shipping Multiple POs per Carton -- Use less packaging 
materials by increasing the number of units per carton. (See 
POCC guidelines (pg 19) to participate in this initiative) 

 Along with VICS, Macy’s is currently evaluating hanger 
requirements to allow the introduction of hangers produced 
from re-cycled materials and although this manual does not 
include changes to the standards, we anticipate possible 
adjustments in the near future 

We are aggressive in our drive to eliminate wasteful behavior and want to 
collaborate with our Vendor partners to achieve these objectives and ask 
that all Macy’s vendors make every effort to comply with these 
sustainability objectives, as well as our Vendor Standards generally, to 
maximize our mutual success. 
One element of compliance consists of the use of industry-wide technologies, 
such as Universal Product Codes (U.P.C.) and Electronic Data Interchange 
(EDI).  Macy’s continues to reserve the right to assess charges for 
noncompliance, which may include liquidated amounts, administrative fees, and 
costs and expenses incurred by Macy’s.  Vendors are hereby advised that 
noncompliance with applicable requirements stated in these Vendor Standards 
constitutes consent both to Macy’s assessment of charges and to Macy’s 
offsetting such charges from amounts that would otherwise be payable to the 
vendor.  
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Scope of Macy’s Vendor Standards 

Macy’s periodically consolidates and realigns its operations, including its store groups, 
and information concerning such changes and any effect on our vendors is provided as 
needed on macysnet.com.  As a general matter, subject to such future changes, the 
Vendor Standards apply to: 
1. Every Macy’s family of business (FOB) and to all of Macy’s retail operations (i.e., 

Macy’s, Bloomingdale’s, macys.com, and, with certain exceptions discussed below, 
bloomingdales.com).    

2. Both “big ticket,” which consists of furniture, bedding and/or rugs and “small ticket,” 
which is everything other than “big ticket.”  

3. Domestic private label vendors of Macy’s Merchandising Group (MMG).  
Note: As to MMG vendors generally, transactions are documented by the MMG 

Master Contract and the MMG Addendum, each as posted at macysnet.com. 
The MMG Addendum provides important information specific to MMG 
vendors, including information as to communications with MMG, MMG’s EDI 
transactions and forms (including 856/ASN). MMG vendors must transmit all 
MMG invoices in accordance with the MMG Addendum and must mail paper 
documents to MMG Merchandise Accounts Payable, 11 Penn Plaza, 9th 
Floor, NY, NY 10001, regardless of whether a paper document resulted from 
a vendor not being in production with MMG for EDI 810 documents or from 
EDI (810) transmission failures.  

4. Samples provided to Macy’s merchants via a Macy’s distribution center. “No Cost/No 
Retail” samples also may be sent, freight pre-paid, directly to a Macy’s buying office. 

5. Vendors that participate in our Direct-to-Consumer operations are also subject to the 
additional Direct-to-Consumer requirements, as posted at macysnet.com/VS.  
Note: “Big ticket” vendors who participate in the Macy’s Vendor Direct to 

Consumer/Drop Ship program are also required to comply with the Furniture 
Packing and Quality Standards, the Bedding Packing and Quality Standards 
and the Vendor Direct to Consumer Standards, each is also posted at 
macysnet.com/VS. Macys.com vendors also are required to comply with the 
Direct to Consumer Packaging requirements, as posted at macysnet.com/VS. 

6. bloomingdales.com vendors are specifically subject to the bloomingdales.com 
Vendor Standards, as posted at macysnet.com/VS/BBM standards, as well as to the 
General Terms and Conditions of Purchase Orders and a number of the other 
components of the Vendor Standards, including Macy’s General Policies. 

Again, all of the materials posted on macysnet.com, including the provisions of these 
Vendor Standards are subject to change upon notice from Macy’s. 

http://www.macysnet.com
http://www.macysnet.com
http://www.macysnet.com/VS
http://www.macysnet.com/VS
http://www.macysnet.com/VS
http://www.macysnet.com/VS/BBM/BBM_standards.pdf
http://www.macysnet.com
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www.macysnet.com  
Macysnet is the primary source of Macy’s vendor-related information. In order to comply 
with the Vendor Standards, vendors must use the current version of the Vendor Standards 
and all related materials, which are posted at www.macysnet.com. Macy’s believes that 
effective use of macysnet.com will significantly benefit Macy’s, our customers and vendors. 
Some of those benefits are identified below.  

Company 
Type 

Description Macysnet Benefits 
*Registration Required 

Macy’s Vendor Sells merchandise for resale 
in Macy’s brick and mortar 
and/or online stores.  

Required Manuals 
Routing and Forms Technology  
*Accounts Payable Features 
*Shipping Requests 

Accounts 
Payable Factor 

Factors for Macy’s Vendor(s) Required Manuals and Forms 
*Accounts Payable Features 

Public 
Warehouse 

Ships merchandise for 
Macy’s vendors 

Required Manuals and Forms 
*Important notifications via email 
*PO Lookup 
*Request shipments 
*Retrieve pick-up information 

Carrier Transports shipments *Important notifications via email
Furniture 
Repair 
Company 

Repairs furniture for Macy’s 
customers 

Required Manuals and forms 
*Important notifications via email 
*Access to the Repair Service Scheduling 
and Parts Ordering and tracking systems

As indicated above, vendors must register with macysnet.com in order to access certain 
vendor-specific information. Vendors that are not yet registered should visit macysnet.com 
and review the “New User” section by clicking on the “New To Macysnet” link.  Although 
macysnet.com registration requirements vary by category of user and information to be 
accessed, the following elements are always required to register: 

Vendor 
Account 
Number 

12-digit number authorized by Macy’s that usually ends with “90.” Can 
be vendor’s duns number with added preceding zeros and “90” at the 
end (e.g., with “0’s and 90 added 000001234590 or 012345671290). 

Valid Email 
Address 

Email is the preferred method of communication with Macy’s and the 
only way to receive important notifications and updates. Free email 
accounts can be found by searching for "free email" on the internet.  

Web Browser Vendors who use AOL or CompuServe should consider using a stand-
alone Internet web browser (e.g., Internet Explorer) in conjunction with a 
dial-up account.  Macysnet is optimized for use with Internet Explorer 
and Netscape Navigator (each at version 4.0 and higher). 

 
 

 
 



 
 
Macy’s                       Bloomingdale’s 
 

February 2010 
 

7

Technology Requirements 
Macy’s commitment to using industry-wide technologies requires that all Macy’s 
vendors acquire and maintain complementary technological capabilities.  Vendors 
should contact EC Technology at (513) 782-1222 with any questions concerning 
required technological capabilities. Vendors must contact EC Technology before 
installing a new system or making changes to an existing system.  The following 
technology resources may also be of assistance: 

• Voluntary Inter-Industry Commerce Standards at www.vics.org or call (609) 620-
4590.  

• GS1US at www.gs1us.org or call (800) 543-8137. 

• National Retail Federation at www.nrf.com or call (800) 673-4692 

Macy’s Electronic Data Interchange (EDI) Requirements 
• Macy’s utilizes Electronic Data Interchange (EDI) to trade business documents 

electronically and, accordingly, vendors must be EDI-capable and must perform 
EDI functions utilizing the EDI documents and Macy’s EDI Mapping Guides as 
posted at macysnet.com, which are subject to the Macy’s EDI Trading Partner 
Terms and Conditions and the Vendor Change Form that is to be used to update 
vendor EDI profiles and contact information.  

• A threshold requirement for vendor utilization of EDI is the ability to consistently 
produce and use compliant, high quality barcodes.  

• Contact the GS1US (www.gs1us.org or call (800) 543-8137), for help with 
barcode-related matters and for related information on conferences and 
publications. In order to maximize the effective use of EDI and enhance the 
accuracy of Macy’s EDI documentation, Macy’s has designated Inovis as Macy’s 
preferred value added network (VAN).  

• Accordingly, all EDI documents are to be traded directly from Inovis to Macy’s 
with no interconnecting VAN or Direct U.P.C. catalog (832) transmissions into 
Macy’s systems. Vendors not yet utilizing Inovis are asked to contact Inovis for 
more information (www.inovis.com or call (877) 446-6847).  

EDI Documents 
All Macy’s EDI documents are traded at the U.P.C., GTIN or EAN level. Before trading 
via EDI, vendors must provide merchandise that is 100% vendor U.P.C., GTIN or EAN 
marked to match data in its previously approved U.P.C., GTIN or EAN catalog.  U.P.C., 
GTIN or EAN codes in each EDI transmission must match U.P.C., GTIN or EAN codes 
on corresponding items.  Each item must be assigned to only one U.P.C., GTIN or 
EAN.  Macy’s currently supports the VICS 5010 standards for all EDI documents, other 
than carrier documents (3050/3060). 

http://www.macysnet.com
www.gs1us.org
www.inovis.com
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Macy’s vendors must send/receive the following EDI documents electronically: 
• Macy’s Inbound EDI Documents:  

214 Transportation Carrier Shipment Status (from the carrier) 
240 Motor Carrier Package Status (from the carrier) 
810 Invoice 
832 U.P.C. Catalog Data from Vendor or Inovis 
850 Inbound Purchase Order 
855 Inbound Purchase Order Acknowledgement 
856 Advance Ship Notice 
997 Functional Acknowledgement 

• Macy’s Outbound EDI Documents:  
180 Return Merchandise Authorization and Notification 
820 Remittance Advice/Payment / EFT 
831 Application Control Total (for EFTs) 
846 Inventory Data 
850 Outbound PO (including Bulk and Release) and/or retransmission 
852 Sales Data (Sales only – no on-hands) 
856 Outbound RTV 
997 Functional Acknowledgement 

• Carrier Documents: Macy’s vendors must send the 204/211 Bill of Lading (BOL) 
to all freight carriers. Contact your carrier for mapping specifications 

• Sales Information: Sales information is provided to Macy’s vendors upon 
request but only via EDI Sales (852) transactions. No other format (e.g., printed 
reports, faxed information, or phoned-in report) will be provided. Visit 
macysnet.com for updates 

Macy’s requires vendors to:  
1. Utilize a U.P.C., GTIN or EAN Code Catalog that complies with the GS1 US 

www.gs1us.org - quick link to product catalog or (800) 543-8137) that uses the 
National Retail Federation (NRF) Standard Color and Size Code Information 
(www.nrf.com).  

2. Use U.P.C., GTIN or EAN Tickets and follow ticket-related specifications. 
www.gs1us.org - quick link to product catalog 

3. The only U.P.C. that Macy’s will accept is one that has been assigned to your 
company by GS1 US. www.gs1us.org - quick link to product catalog 

4. Follow specifications for Shipping Container Codes (www.gs1us.org - quick link 
to product catalog and comply with the UCC-128 Section in this Vendor 
Standards.   

5. Comply with Macy’s EDI Mapping Guide, as posted at macysnet.com/edi. 
Vendors not yet EDI capable should contact Inovis at (877) 446-6847 or the GS1 
US at (800) 543-8137.  

www.gs1us.org
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6. As to EDI Ship Notice/Manifest (856/ASN), follow specifications in the GS1 US 
“VICS EDI (856/ASN) Guidelines” and Macy’s EDI Mapping Guide. For 
assistance with EDI 856/ASN or any other EDI document, call (513) 782-1222.  

7. As to SSCC-18 (Application Standard for Shipping Container Codes), 
Macy’s systems accommodate 14-digit barcodes but Macy’s will continue to 
process 12 digit U.P.C. and 13 digit EAN codes. Do not add leading ‘0’ (s) to 
expand a 12 or 13 digit code. Additional digits should be used only to convey 
meaningful packaging hierarchy information.  

U.P.C., GTIN and EAN Code Requirements for EDI Transactions 
1. Macy’s scanning, ticketing and POS systems are equipped to utilize either 

U.P.C., GTIN or EAN codes. Never use both on any one item.  
2. Macy’s system descriptions are driven by vendor’s U.P.C., GTIN or EAN catalog 

information. Accurate, user-friendly product descriptions are critical because 
customers will see the vendor’s product information exactly as it appears in the 
vendor’s U.P.C., GTIN or EAN catalog.  

3. Vendors must provide an accurate U.P.C., GTIN or EAN from Inovis, our 
preferred catalog provider, electronically (in English) to Macy’s at least 10 
business days before Macy’s can write an order. U.P.C., GTIN or EAN catalog 
data must be provided through Inovis.  Contact Inovis at (877) 446-6847 for 
transmissions via Inovis. For direct 832s, call Macy’s EDI Support Department at 
(678) 474-3595.  

4. New vendors must obtain Macy’s prior approval of catalogs. Only 
approved/profiled vendor catalogs will be added to Macy’s system and made 
available to Macy’s merchants. In order to be approved by Macy’s, a vendor’s 
entire catalog must meet all industry standards so that Macy’s can rely on 
catalog data without having to manually add to or edit that data; provided that, 
Macy’s will manually enter a vendor’s U.P.C., GTIN or EAN codes at $5.00 
per U.P.C., GTIN or EAN, using the U.P.C. Catalog Data Entry Form located 
in Appendix A. 

5. Before a catalog can be moved to production status, the vendor must secure 
Macy’s verification that the new catalog meets Macy’s requirements.   

6. An Inovis catalog will be profiled/granted access for nightly automatic downloads 
from Inovis only after Macy’s confirms that such Inovis supported catalog 
satisfies Macy’s requirements.  A new code catalog provided directly via an 832 
EDI document and not via Inovis is reviewed and moved to production status 
only after being verified as satisfying Macy’s data element requirements below.  

7. A vendor in production status must contact EC Technology (513) 782-1222 at 
least 60 days prior to implementing any system change that may affect any key 
data element in its catalog.  
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8. Vendors with fewer than 100 U.P.C., GTIN or EAN codes can enter U.P.C., GTIN 
or EAN codes via the Internet after securing Inovis clearance to do so. Contact 
Inovis at (877) 446-6847.   

U.P.C., GTIN or EAN Catalog Data Elements:  
1. Vendors must assign one U.P.C., GTIN or EAN code for each product sold to 

Macy’s at the product ID/PID/Vendor Style #, NRF color, and size level, together 
with all other required U.P.C., GTIN or EAN data elements.  

2. All EDI documents transmitted to Macy’s must reflect the selling unit at the 
U.P.C., GTIN or EAN level.  “Each” is Macy’s only accepted selling unit of 
measure (UOM).  Each U.P.C., GTIN or EAN must = consumer selling unit.  For 
example, a pair of shoes, package of pillowcases, and all pieces of three-piece 
suit not sold separately, are an “each.” 

3. Macy’s loads “extended data elements” and “product description codes” from 
Inovis but also will accommodate a direct 832 transmission. Call Inovis at (877) 
446-6847 for information/support with requirements and data elements.   

4. If a vendor catalog requires data element changes due to a system update, 
migration or merger, report the changes to Macy’s via financialec@macys.com at 
least 60 days before implementation.  

5. All orders that contain PRE PACK U.P.C., GTIN or EAN codes must be 
converted to the component U.P.C./GTIN/EAN before transmitting an EDI Invoice 
and/or EDI 856/ASN and must reflect shipped quantities per component U.P.C. 
of the PRE PACK.  Macy’s cannot receive quantities at the PRE PACK U.P.C. 
level.  

6. U.P.C., GTIN or EAN Catalogs must provide, as to every “each” at least the 
U.P.C., GTIN or EAN number, product ID, product description, and NRF Color 
and Size codes and descriptions.   

7. After Macy’s has received and confirmed a vendor’s size criteria with 
corresponding U.P.C., GTIN or EAN codes, the size criteria cannot be altered. 
For example, S–M–L cannot be changed to 5–7–9. 

8. U.P.C., GTIN or EAN number assignment, ticketing, and an electronic catalog 
are required for Furniture, Bedding, and Rugs tracked on RDS (Reservation 
Delivery System).  Each RDS tracked item offered via a custom order must be 
assigned a “stock” U.P.C., GTIN or EAN number.  See also, Furniture and 
Bedding manuals posted at macysnet.com/VS. 

9. If a vendor sells the same item to Macy’s for sale by Macy’s in two different 
departments or as regular and as consignment merchandise, the merchandise 
should be marked to distinguish the two groups, with the distinction reflected in 
ticketing by use of two unique PIDs and two unique U.P.C., GTIN or EAN codes, 
all consistent with the “PID description” in the vendor’s U.P.C., GTIN or EAN 
catalog.  
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10. Data in a U.P.C., GTIN or EAN catalog must exactly match its line list, ticket and 
all other printed media. This covers colors, sizes and PID (including single 
spaces, no leading spaces, special characters or zeros).   

11. If a product has no color, use 000 = code, no color = description.  If a product has 
no size, use 00000 = code. If a product has no size = description. For example: 

LIN*000001*UP*123456789021*VC*96327-00*CM*000*SM*00000. 
    PID*F*08*VI**SERVING TRAY 
    PID*F*74*VI**NO SIZE. 
    PID*F*73*VI**NO COLOR. 
 12. The following summarizes the U.P.C., GTIN or EAN catalog data elements 

required by Macy’s (to the extent a specific element is applicable to a product): 
Vendor Level Product Level U.P.C./GTIN/EAN Level 
Vendor Name Product ID (PID) Size/Size Desc. (Short/Long) 
Vendor Account 
Number 

Product Desc. (Short and 
Long) 

Color Code/Color Desc. 
(Short/Long) 
Discontinued Date (if applicable) 

Currency 
Indicator 

Selection Code Fabric Description 

 Selection Code Description Country or Origin 
(Manufacturing) 

 Image (Future) Published Cost 
 Image Desc. (Future) Manufacturer’s Suggested Retail 
 Trade Name (label /brand) U.P.C., GTIN or EAN Type (pre-

pack, set-pack) 
 Warranty GWP, PWP, Collateral 
 Hazardous Material Class 

Point of Origin Shipping and 
Booking Date 

Record Change / After Date / 
Cancel Date 

  Availability Date 
Seasonal Availability Flag 
Minimum/Maximum Order 
Quantity 
Re-Order Flag 
Lead Time 
Manufacturer’s Pack Size 

  Weight/Cube/Dimensions 

13. As to “Discontinue Dates,” do not use a discontinue date unless absolutely sure 
that underlying product will never be manufactured or sold again.  When a 
discontinue date is assigned to a product in a vendor’s U.P.C., GTIN or EAN 
Catalog, that information will automatically feed to Macy’s order entry system to 
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prevent Macy’s from purchasing the product. If the same merchandise is 
assigned more than one code, the extra, incorrect codes must be discontinued. 
Never delete discontinued codes from your catalog. No discontinue date = 00 00 
00.   

14. Although industry standards require a 30 month waiting period for fashion 
merchandise and a 48 month waiting period for non-fashion merchandise, before 
reusing U.P.C., GTIN, EAN or product IDs, Macy’s strongly recommends that you 
never re-use U.P.C., GTIN, EAN or PIDs.  If we must correct your catalog and/or 
SKU file due to re-use of U.P.C., GTIN, EAN or PIDS, an expense offset will be 
assessed. 

 15. Collateral/GWP/PWP Items must be assigned U.P.C., GTIN or EAN codes. An 
U.P.C., GTIN or EAN code must be assigned for each collateral item (e.g., 
cosmetic testers, display fixtures, brochures).  Collateral U.P.C., GTIN or EAN 
codes must be included in the vendor’s U.P.C., GTIN or EAN catalog and in 
Macy’s EDI 856/ASN.  U.P.C., GTIN or EAN ticketing is not required for collateral 
items, but collateral items without tickets must be marked “collateral” on inner 
package. 

 16. U.P.C., GTIN or EAN codes also must be assigned for all gift with purchase 
(GWP) items and purchase with purchase (PWP) items. These U.P.C., GTIN or 
EAN codes also must be included in the vendor’s U.P.C., GTIN or EAN catalog 
and in Macy’s EDI 856/ASN.  All GWP and PWP items must be ticketed with the 
correct U.P.C., GTIN or EAN for auditing, point of sale scanning and inventory 
scanning.  

 17. As to Global Trade Item Numbers (GTIN), Macy’s currently accommodates in 
that it can process and maintain GTIN data structures of up to 14-digits, as 
defined by the GS1/Uniform Code Council. 

Purchase Order (PO) Information 
1. The General Terms and Conditions of Purchase Orders, as posted at 

macysnet.com/vs, apply to all purchases. 
2. Macy’s uses EDI POs. Vendors are not to accept any PO other than EDI (except 

to document EDI PO changes, as discussed below). Do not rely on paper orders, 
phone orders, worksheets, or verbal commitments or otherwise proceed without 
a valid EDI PO.  

3. Vendors that have not yet made arrangements to receive an EDI PO must call 
the appropriate EDI primary contact for the relevant Macy’s purchaser, as 
identified in the “Technology Contact List” posted at macysnet.com/edi.  

4. Vendors must verify the accuracy of every PO detail, including ship and cancel 
dates, cost price, payment terms. Do not ship merchandise until all details are 
confirmed and the correction of any PO discrepancies are verified by Macy’s 
receipt of an EDI retransmission or a new printed copy of PO documenting EDI 
PO changes from the original transmitted order. In addition, in the event of an 
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agreement to a change in the cost price, the vendor must verify that such cost 
price changes have been completed by the buyer. 

5. Vendors that request a change to a PO (e.g., ship/cancel dates, style 
substitutions) must receive an EDI retransmission or new printed PO confirming 
that such change was entered into Macy’s system.  

6. Do not ship merchandise before the ship date or after the cancel date without 
Macy’s prior written authorization. Even if Macy’s accepts such untimely 
merchandise, charges may be assessed. Registered users can verify PO 
shipping windows at macysnet.com.  

7. Shipment of merchandise that does not comply with the applicable PO, whether 
as to style, color, size, or otherwise, may result in charges being assessed, even 
if Macy’s accepts the merchandise.  

8. Vendors must follow Macy’s distro as listed on the PO and must not over-ship for 
any store. 

9. Macy’s reserves the right to reject unauthorized substitutions, invalid orders, 
canceled orders, early shipments, late “past cancellation date” shipments, over-
shipments and duplicate shipments (“unordered merchandise”). Macy’s may re-
consign rejected unordered merchandise to a specified carrier to be delivered to 
the vendor for disposition. Macy’s reserves the right to assess charges in respect 
of unordered merchandise whether rejected or accepted. 

10. In order to meet Macy’s customer service standards, furniture and bedding 
vendors must make timely delivery and will be assessed late fees when PO ship 
and cancel dates are extended due to a vendor’s delayed delivery. In addition, 
where a bedding vendor’s delay results in a non-delivery, additional charges may 
apply.  However, where a non-delivery is due to the transmission of a PO outside 
the Local Vendor Inventory (LVI) guidelines, such additional charges do not 
apply.   

11. The EDI 850 Outbound PO populates the REF segment with a PO cross-
reference number. The qualifier for the segment is ‘CO’.  Continue to ship 
against actual PO in the BEG, not the cross-reference.  See, following 
example of a transmission: 
 ST*850*378688 
 BEG*07*BK*6328141**20030903 
 REF*DP*0107 
 REF*PG*WMNS BTR SPRTSWR 
 REF*CO*6327321 

12. For inbound POs, vendors must include collateral U.P.C. or EAN codes on all 
transmissions. Before re-transmitting an inbound EDI order, notify the EDI 
department of the Macy’s purchaser to which the order will be sent. See, 
Technology Contact List, as posted at macysnet.com/edi, for contact information. 
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Quick Response/Replenishment 
Quick Response/Replenishment Vendors must: 
 
1. Have merchandise availability sufficient to achieve a 95% or greater Quick 

Response fill rate. 
2. Be able to ship complete within 48 hours with no substitution and provide all 

replenishment orders as “ship and cancel” (i.e., no back orders unless Macy’s 
has otherwise specified in writing).  

3. Collaborate with Macy’s merchants and planners to set seasonal goals and 
objectives and work to maximize return on inventory. 

5. Work with Macy’s merchants to develop, validate and maintain merchandise 
assortments.  

6. Use Macy’s EDI Sales and Inventory Data and Macy’s merchant projections to 
accurately forecast Macy’s merchandise needs.  

7. Maintain shelf stock at the U.P.C. or EAN level, all in accordance with Macy’s 
needs.  

8. Accommodate Macy’s internal Inforem system to manage replenishment. On a 
limited basis, Macy’s will consider vendor-managed inventory (VMI) programs. 

9. Communicate price increases for replenishment items to appropriate Macy’s 
merchant in writing at least two (2) months prior to effective date of increase and 
confirm that increase is reflected in POs issued after effective date of increase.  

10. Contact Macy’s Merchandising Group (MMG) at (646) 429-6942 for information 
on Quick Response. 

Ticketing Requirements 
General Standards 

1. All merchandise shipped to Macy’s must include a proper U.P.C., GTIN or EAN 
ticket with correct industry standard vendor U.P.C., GTIN or EAN barcode. If a 
vendor is not then U.P.C./GTIN/EAN capable, Macy’s will provide in-house SKU 
tickets for a service charge per SKU ticket, but only on a temporary basis until 
the vendor becomes U.P.C., GTIN or EAN capable.  Macy’s will also supply 
“retail only” tickets for a fee, if requested.  Contact Macy’s ticketing office at (513) 
782-1301 for further information.  

2. Use only U.P.C., GTIN or EAN tickets that meet GS1 specifications. A 100% 
nominal “version A” U.P.C., GTIN or EAN format barcode should be 1.25” in 
length (including quiet zone) and 1.0” in height, with the narrowest bar or space 
width of 13 mil (+ or –4 mil).  No plastic sleeve or covering of any type is 
permitted on U.P.C ticket. 

3. The quality of vendor barcodes must support and comply with Macy’s scanning 
requirements, including for auditing, at point of sale, and for inventory purposes. 
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To ensure such quality, vendors should institute an ongoing U.P.C., GTIN or 
EAN barcode quality control program.  ANSI A or B printing quality is acceptable 
to Macy’s when scanning with a 6-mil aperture. See, Appendix C.  

4. Use only one U.P.C., GTIN or EAN barcode and only one ticket for any single 
item. Never use any combination of a U.P.C., GTIN or EAN code or multiple 
tickets on any one item.  Do not use secondary barcodes. 

5. Reference Appendix C for correct format of tickets and Appendix D for 
requirements and placement of tickets. 

Retail Price Ticketing 
1. Include Macy’s retail on U.P.C., GTIN or EAN ticket unless the PO otherwise 

specifies. (See, Appendix B)  
2. Zone 6 or Zone 7 retail must be Macy’s retail. Use Zone 6 of U.P.C., GTIN or 

EAN ticket for Macy’s retail unless Macy’s retail is same as Manufacturer’s 
Suggested Retail Price (MSRP). If Macy’s retail is the same as MSRP, use a 
perforated Zone 7 for retail, leaving Zone 6 blank. If you use Zone 6, Zone 7 
must be left blank or removed.   

3. Ticket retail must match retail on PO.   
4. No piggyback tickets or ticket seeding. 
5. Use only one retail per ticket. 
6. Print retail price clearly using at least 18-point bold font. 

Size Requirements 
Macy’s requires color and size coding that follows VICS Industry standardized color-
coding guidelines. Vendors must ensure that all sized merchandise has clearly 
visible size (e.g., 8, 10, 12, S-M-L) on the ticket and/or on package, using a bold font 
of not less than 18 points. Visit VICS at www.vics.org for color detail requirements. 

Ticket Attachment and Placement (Appendix D) 
1. U.P.C., GTIN or EAN tickets must be securely affixed to merchandise so as to be 

clearly visible to customers and sales associates.  
2. Do not use safety pins, straight pins, or other pins of any kind. Macy’s prohibits 

pins for all FOBs except folded dress shirts and folded woven sport shirts.  
3. Do not loop strings around buttons or attach with pins or strings looped through 

buttonhole.  Fused string, which is securely attached, is permitted. 
4. Where fabric damage is a concern, swift-attach ticket through sewn-in label in the 

neck or in the waistband. On merchandise with sizes imprinted in neck (tagless), 
insert in nearest neck seam allowance.  Please refer to Appendix D. 

5. All labels that are applied directly to products (such as metal, paper, china, glass, 
silver, plastic, or wood items) must use a removable adhesive. 
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6. Ticket both the item and the package for boxed/packaged merchandise that 
can be displayed/sold in/out of packaging. No piggybacks are permitted. 

7. Merchandise that is packaged in multi-packs but is sold only as eaches 
must have each unit marked with a U.P.C., GTIN or EAN and the outer carton 
marked with the “each” U.P.C., GTIN or EAN. For example, wine glasses that are 
packed 4 to a carton but sold only by stem would require one U.P.C., GTIN or 
EAN per stem and carton marked on the outside four times with the same 
U.P.C., GTIN or EAN. 

8. Merchandise that is packaged in multi-packs and is sold in either/both sets 
and eaches (including tabletop, china, glass and silver) must have U.P.C., GTIN 
or EAN tickets for the set, as well as separately for each component of the set. 
For example, wine glasses packaged in a set of 4 and sold either as a set of 4 or 
by the stem, requires one U.P.C., GTIN or EAN on the outside of the package to 
represent the set and a different, unique U.P.C., GTIN or EAN on each stem to 
represent the single stem as a selling unit.)   

9. If merchandise is to be sold “only as a set” (not open stock), affix only one 
U.P.C., GTIN or EAN ticket to the outside of the package.   

10. Vendors with any question as to how their merchandise will be sold must contact 
the Macy’s buyer before ticketing. 

Multi-Piece Tickets  
1. For multi-piece garments (e.g., 2-piece, 3-piece or 4-piece, etc.), top garment 

must be marked with one (1) full detail ticket that includes the U.P.C., GTIN or 
EAN and all other required data. Every other piece must have a ticket that 
includes the PID (style #), color and size.    

2. Every ticket must clearly state total number of pieces in the set (e.g., 2-piece, 3-
piece or 4-piece garment, as applicable). This specification applies only to 
garments and does not apply to accessories attached to a garment, such as a 
hat attached to a toddler set ). 

3. Accessories (such as hats, gloves and belts) and extra items (such as extra 
buttons, special care instructions, extra beads or sequins) must be swift-attached 
without the use of any pins.   Accessories must be noted on UPC ticket (e.g., 2 
pc garment and hat). 

4. Macy’s recommends including U.P.C., GTIN or EAN and/or PID number and/or 
barcode, as well as multi-piece indication stating number of pieces, on the sewn-
in care label to allow for permanent merchandise identification for every 
component.  Vendors who sell Macy’s multi-piece merchandise should contact 
their garment label maker for additional information.  

5. For merchandise that is to be sold only in sets (such as salt and pepper): (i) One 
(1) piece must be marked with full detail ticket including the U.P.C., GTIN or EAN 
code; (ii) each additional piece must be marked with a ticket that includes the PID 
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(style #), color and size and (iii) with every ticket clearly stating number of pieces 
in set (e.g., 2-piece set, or 3-piece set). 

Miscellaneous Tickets 
1. For items or products too small for a standard U.P.C., GTIN or EAN hangtag 

ticket, such as jewelry or watches, properly affix small specialty tags.  (See, 
Appendix B for details.)  

2. For second quality, irregular merchandise, or closeout assortments sold to 
Macy’s, regardless of the family of business (FOB), merchandise must be re-
ticketed with a new ticket that includes a unique U.P.C., GTIN or EAN number 
and a unique product ID (PID) to identify and track this merchandise separately 
from Macy’s regular merchandise. 

3. For lamps, Macy’s preferred method of ticketing and packaging is to provide one 
U.P.C., GTIN or EAN for the entire lamp, with base and shade packed in one 
carton. Vendors with questions about lamp ticketing or applicable U.P.C., GTIN 
or EAN standards should call (513) 782-1222.  

4. Use International Standard Book Numbers (ISBN) only for books.  

Macy’s Hanger Requirements  
• Macy’s requires all hanging merchandise be shipped on hangers.  All hangers must 

meet VICS certification and approvals.  Please refer to appendix G for specifics for 
each family of business (FOB).  

• No plastic or other barriers may be placed over the top of hangers. All hanger hooks 
must be exposed for hanging.  

Presentation Standards 
All merchandise must be received in “floor ready” condition ready for immediate 
placement on selling floor, as follows: 

1. All garments to be displayed folded require a Size Strip (e.g., strip affixed to 
folded jeans stating “34 long” or to folded sweaters stating “S”, “M”, “L”), unless 
requirement is waived in writing via email directed to waiver@macys.com. Size 
dots are not acceptable. Size strips are the only indication to stores that a 
product is to be displayed folded and not on a hanger. Size strips are 
recommended, but not required for folded dress shirts and folded woven sport 
shirts (including such garments in Women’s,  Boy’s, Young Men’s or Men’s), 
Men’s Designers, Men’s Tailored Dress Slacks, or Women’s Designers and 
Women’s Bridge.  

2. Take special care with fine gauge fabrics and fabrics that could be damaged by 
size strips (e.g., cashmere, chenille, corduroy, merino wool, microfibre, mohair, 
velour, velvet, cold weather fleece (e.g., Polar fleece(r) or Polarity(r) and graphic 
t-shirts, which are registered trademarks of Malden Mills). Use only an 
appropriate lightweight adhesive or do not use size strip.  Direct all questions 
concerning such tagging to your buyer or Vendor Services Analyst. 

waiver@macys.com
mailto: waiver@macys.com
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3. Sized non-garment products such as comforters, blankets, “Bed in a Bag”, must 
clearly state the size (e.g., QUEEN, KING, TWIN) on the product using print no 
smaller than 18-point bold font. Size indicators must be clearly visible to 
customers and sales associates, with size marked on at least 2 sides (front and 
side) of the product so as to be visible as displayed on the selling floor.  In 
addition, all bed pillows also must be clearly marked for size using print no 
smaller than 18-point bold font in a location that is clearly visible and prominent. 

4. Vendors of products that require description must provide appropriate descriptive 
information on each item that is clearly visible to customers and sales associates. 
For example, a fitted sheet description should describe its use as follows: “Fits 
Mattresses Up to 14 Inches Thick.”  

5. For products displayed in an opaque package where the actual product is not 
visible, vendor must provide an image (photograph or line drawing) of product, 
with a complete description on the outside of the package (e.g., a packaged 
picture frame would require a photo image of the frame and “8 x 10 inches” with 
“black wood” description on outside of package).   

6. Any loose unboxed open sale shoes or slippers (e.g. beachwear department 
must be attached via loop lock with UPC on attachment not on hanger (J Hook)). 

Wrinkle Prevention 
1. Cover each hanging or folded garment with a clear, dry cleaning style plastic (1 

mil) bag ONLY if necessary to prevent wrinkling or soiling. Bags are not 
otherwise required. If merchandise is covered in plastic, hanger hook must be 
exposed.  

2. Pack merchandise “flat” (lengthwise) in cartons. If merchandise must be folded, 
use only one fold at the bottom of the garment. 

3. Lay garments front side facing up.   
4. Close all buttons/zippers/hooks to prevent wrinkling or damage. 
5. Bundle hangers with string, twine or rubber bands to prevent shifting ONLY if 

needed to prevent wrinkling. Do not use metal or tape.  Alternate top and bottom 
carton placement approximately every 6 hangers to eliminate excess bulk, 
maximize capacity of cube, and prevent shifting. Place cardboard or tissue 
between alternating bundles ONLY if necessary to prevent crushing and reduce 
shifting of contents. 

6. Delicate items should be placed on top to prevent crushing. 
7. Do not overpack or underpack cartons.  
8. Do not attach tops and bottoms of 2-piece garments using 2 hangers bound with 

rubber bands or otherwise. Attach hangers only by locking the coordinating loop 
of bottom hanger through the loop of the top hanger. 
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Unnecessary Material Guidelines 
Macy’s recognizes that some packing and/or protective material on products may be 
necessary to ensure that goods reach the selling floor intact. However, the use of 
excessive material causes considerable waste as well as additional expense and is 
prohibited. Specifically, vendors must not use:   

1. Safety pins, straight pins, or pins of any type for any reason in any category 
of merchandise in any FOB except folded dress shirts and folded woven sports 
shirts.  

2. Size indicators of any type on HANGERS (except men’s suits / sports coats and 
infants / children’s).  

3. Tiebacks or clips of any type, in any category of merchandise.  
4. Foam coverings or “foamies” on top hangers that will be visible when 

merchandise is on the selling floor. 
5. Removable inserts (foam, cloth or otherwise) on bottom hangers except only as 

necessary to protect leather, velvet, beaded, embellished, and fine gauge fabrics. 
6. Inserts except one piece of tissue or one piece of cardboard for folded sweaters 

(for moisture absorption and stability) and cardboard inserts for folded 
dress/woven sport shirts but plastic or cardboard collar inserts are permitted.  

7. Tissue, paper or other material placed INSIDE garments (e.g., in pockets, 
sleeves, in between folds, or wrapped around hangers) that will fall off while 
garment is on selling floor except for minimal tissue permitted to protect leather 
and velvet products.  Note: use tissue between packages as necessary to protect 
packaging from sticking and damage during transit. 

8. Plastic or other coverings on buttons or other embellishments except only as 
necessary to protect.  

9. Protective packing that cannot be easily removed in one motion.  Example:  
poly bags covering garments should easily pull away.  

10. Plastic and cardboard protecting merchandise such as handbags or luggage 
that requires scissors or knives to remove. 

Packaging Requirements (macys.com and bloomingdales.com) 
Direct to consumer (i.e., macys.com and bloomingdales.com vendors), please see 
separate packaging guidelines on website.  

Carton and Packing Requirements (including POCC) 
1. Seal cartons securely with security/reinforced tape.  All openings on all sides of 

the carton, including edges must be sealed using the “H” method. Do not use 
material on cartons that may damage the sortation equipment. Do not use bands, 
straps, staples or string around exterior of shipping container/carton. 
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2. No shrink-wrapping or plastic covering is permitted on exterior of carton because 
it may adversely affect scanability of the UCC-128 label or interfere with Macy’s 
sortation system.  

3. Do not shrink wrap multiple cartons together as “one shippable carton” because 
they may become separated.  

4. No metal or tape may be used to bundle hangers within cartons. 
5. No excessive tissue or paper as filler to “cube” or “fill-up” under-packed cartons.  

Cardboard or chipboard is permitted to protect goods. Tissue may be used only 
as necessary to protect packaging from sticking and damage during transit. 

6. Small items must be packed so that items are not concealed within a carton.  
7. Breakable products (china, glass, etc.) must be packed to prevent breakage 

during normal shipping and handling 
8. Vendors should utilize the Purchase Order Carton Consolidation (POCC) 

program to improve supply chain efficiency. POCC benefits both Macy’s and 
participating vendors by permitting vendors to pack and ship multiple POs for 
multiple departments within the same FOB in one carton. Each carton should 
contain merchandise for only one selling location. Visit macysnet.com/POCC for 
more information. 

9. All merchandise shipped to a Macy’s distribution center must be packed in 
conveyable cartons.  The only exception permitted is the use of hanger packs 
and oversized cartons, which may be used but only for suits, sport coats, floor 
length gowns and outerwear longer than 36” that are not suitable for folding. In 
such circumstances, merchandise must be packaged separately by each store, 
using an oversized carton or hanger pack.  

10. Carton width must allow hangers to fit squarely in the carton, not at an angle.  
11. Use a shipping carton that fits the garment.  Ideally, merchandise should be   

packed ¼ inch below the top of the carton, and 1/8 inch from the sides of the 
carton.  

12. Do not overpack or underpack the carton, which impairs the integrity of contents 
and may impair ability to scan the UCC128 label.  

13. Carton strength should be a minimum of 32 ETC (edge test crush) = 150 mullen 
to prevent crushing during transit.  Large or heavy cartons may require a higher 
ETC.   

14. Use “environmentally friendly” (recyclable and/or biodegradable) packing 
materials as well as reduction or elimination of PVC use whenever possible.  

15. DO NOT SHIP A SHIPMENT OR EVEN A SINGLE CARTON THAT DOES NOT 
COMPLY WITH OUR DIMENSION OR WEIGHT REQUIREMENTS WITHOUT 
FIRST OBTAINING WRITTEN AUTHORIZATION BY CONTACTING 
waiver@macys.com.  
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16. The following carton size requirements apply to all cartons shipped to Macy’s 
distribution centers, including collateral, GWPs, PWPs and samples. Vendors 
shipping collateral goods must comply with the following carton size/weight 
requirements unless shipping pre-paid directly to individual stores:  

  

MINIMUM MAXIMUM 

Length 9” 36” 

Width 9” 27” 

Height    3”  30” 

Weight 5 lb. 50 lb. 

Masterpack 
A vendor that wants to use a carton size that does not meet Macy’s carton size 
requirement by store and is too small to be an approved POCC shipment, must 
masterpack by using one carton to package merchandise for multiple stores that was 
ordered under one PO, by following these steps:  

1. Write “Masterpack” on the outside of the master carton on all six sides in addition 
to complying with all manual (i.e., manual handling) shipping label requirements.  

2. Do not place an UCC-128 on the outside of the masterpack. 
3. Use a separate inner carton for each store location, each with one UCC-128 

shipping container label.   
4. Provide one EDI 856/ASN, which represents the entire shipment, with one “Man-

GM” segment per inner carton. 

No Post-Distro/Bulk Order Shipments 
1. All merchandise shipped to a Macy’s distribution center must be distributed and 

packed by store location number, listed on the PO.  Merchandise shipped in bulk 
that requires post-distribution violates Macy’s vendor standards.  

2. The EDI 856/ASN must be provided with the store number distribution.   
3. You must contact the buyer if the distribution has not been provided when the 

order is ready to be picked. 

Full Container Shipments 
All merchandise shipped to a Macy’s distribution center in “full containers” must comply 
with all Vendor Standards requirements applicable to such merchandise. 

Port of Entry (POE) Shipments 
Vendors who have received authorization to ship POE must contact their merchants for 
specific POE procedures. POE vendors also must follow all applicable all Vendor 
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Standards, including all applicable Ticketing Requirements and Presentation Standards 
and requirements in Macy’s Routing Guide. 

Pallet Requirements 
1. Overweight Shipments – Merchandise shipped to a Macy’s distribution center 

using a truckload or contract carrier must be floor loaded and NOT on pallets 
unless pallets are specifically preauthorized by the Macy’s Transportation Office 
(MTO). Call MTO at 678-406-7200 for authorization. 

2. Consolidation – Shipments moving through the Consolidator must be floor 
loaded and NOT on pallets unless specifically preauthorized by MTO. (See, 
Commercial Zone portion of Macy’s Routing Guide.) 

3. LTL Shipments – Vendor shipping on via LTL carriers (e.g., FedEx National 
LTL, Southeastern Freight) may palletize shipments without MTO authorization. 

4. Shipments must be palletized for West Coast Fulfillment Center-
Sacramento (SR), North Fulfillment Center (Cheshire Direct and West Johnson). 

Macy’s Cross Dock Programs 
Macy’s has “cross dock” programs at all distribution centers to speed merchandise to 
the selling floor by moving merchandise directly from the inbound truck via Macy’s 
sortation system on to the outbound store delivery truck, but only if it is 100% floor 
ready and the vendor’s shipment information is consistently accurate and in compliance 
with these Vendor Standards, including EDI 856/ASN, UCC-128 labels and “floor ready” 
merchandise standards. 

EDI 856/ASN Requirements 
1. Macy’s requires a consolidated VICS EDI 856/ASN with carton level information 

for every shipment to a Macy’s distribution center. Vendors must consolidate.  
Merchandise shipped by small package carriers requires one EDI 856/ASN per 
carton. The tracking number should be the number used in the REF BM segment 
of the EDI 856/ASN, except if otherwise instructed.  In order to begin sending an 
EDI 856/ASN to any Macy’s recipient: 

2. Vendors must first complete and submit an EDI Startup Form, posted at 
macysnet/com/edi. Testing may not begin until vendor has electronically provided 
Macy’s with its U.P.C., GTIN or EAN catalog and its shipments are 100% vendor 
U.P.C., GTIN or EAN marked. Macy’s EDI Mapping Guide is posted at 
macysnet.com/edi.   

3. If for any reason, a shipment is inaccurate and results in the vendor being placed 
in audit status, merchandise will be received manually and the vendor will receive 
an expense offset until the vendor resumes cross dock status. 

4. Vendors in test status and not in production status for EDI 856/ASN will be 
assessed charges.  Even once approved for production status, going back into 
test status for any reason vendor will cause charges to be assessed, until moved 
back into a production status.  
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5. If a vendor installs a new EDI 856/ASN System or makes any change to its 
current system, they must contact EC Technology at (513) 782-1222.  The 
vendor may revert to test status and be subject to charges during test status.  

6. All MTO approved direct-to-store shipments require EDI 856/ASNs (except non 
U.P.C., GTIN or EAN bulk food items).  

7. EDI 856/ASN and 214/Carrier Shipment Status Documents must be transmitted 
to our “HOT” MAILBOX by 8:00 PM EST for Macy’s, Bloomingdale’s, and 
Customer Fulfillment Centers. DO NOT SEND OTHER EDI DOCUMENTS TO 
THE HOT MAILBOX.  For more information regarding mailbox assignment, 
contact (513) 782-1222. 

8. All other EDI transmissions must be in our REGULAR MAILBOX by 8:00 PM 
EST for Macy’s, Bloomingdale’s, and Customer Fulfillment Centers to ensure 
nightly processing for next day feed to application.  

9. Any shipment moving via UPS (United Parcel Service) or FedEx must provide 
Package Level Detail (PLD) information. Both carriers offer information and free 
shipping software.  Information can be obtained by accessing UPS.com or 
FedEx.com. Contact MTO at 678-406-7200 with any questions on set up or use 
of UPS software or for additional information concerning PLD requirements. 

10. Vendors must use correct, valid PO numbers in its EDI 856/ASNs. 
11. A separate EDI 856/ASN must be provided for each Bill of Lading (BOL).  For 

multiple truckloads, each truckload requires a unique BOL with a separate EDI 
856/ASN.  All BOL numbers must match the BOL number in the 204 and EDI 
856/ASN exactly (including dashes and spaces). 

12. For masterpacks, provide one EDI 856/ASN for the entire shipment, with one 
“Man-GM” segment per inner carton.  

13. All vendors shipping Direct to Store (DTS) must have appropriate ASN and UCC 
labels.  Please note if the appropriate ASN and UCC label are not used, 
Accounts Payable cannot process payment.  Labels are available for purchase to 
aid in identifying your cartons at the store receiving dock.  Email 
dts@macysnet.com or contact the Vendor Service help desk (513-782-1412) for 
more information. 

14. The EDI 856/ASN must be 100% accurate and include all Macy’s required 
segments (ship to location, BOL number, PO number, carton count, etc.) and 
must match the shipment. Macy’s strongly recommends the ‘scan and pack’ 
method of EDI 856/ASN creation. 

15. Do not include U.P.C., GTIN or EAN codes for any quantities not shipped, 
including merchandise back-ordered.  

16. EDI 856/ASNs must match Macy’s mapping specifications.  
17. EDI 856/ASN must match the carton contents at the U.P.C., GTIN or EAN level. 

Because all Macy’s EDI documents are traded at the U.P.C., GTIN or EAN level, 
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an EDI 856/ASN transmitted to Macy’s for orders containing pre-pack 
U.P.C./GTIN/EAN codes, the U.P.C./GTIN/EAN in your EDI 856/ASN and on 
your product must reflect the component U.P.C./GTIN/EAN.  

18. Never transmit the same UCC-128 number on more than one EDI 856/ASN 
except when sending a re-transmission.  If a replacement EDI 856/ASN is sent, it 
must be identified as a replacement by assigning the purpose code of ‘07’ in the 
BSN01 segment.   

19. If you experience system problems that prevent transmission of a timely EDI 
856/ASN, contact EC Technology at (513) 782-1222.  If an EDI 856/ASN will not 
be transmitted, provide packing slips either by express mail or fax to the 
receiving facility, however manual processing will result in charges.  

20. Vendors in approved production status that are able to re-transmit an EDI 
856/ASN immediately upon request, may discontinue preparing and sending 
packing slips with shipments however, until a vender is sending Macy’s 
production EDI 856/ASN documents, it must prepare packing slips. Big Ticket 
RDS vendors must supply their packing slips to the receiving facility in advance 
of the delivery appointment.  

21. Every EDI 856/ASN must accurately provide ‘ship to’ (DC Alpha Code) that 
matches the store location number in the PO. Use Store to DC listing at 
macysnet.com/edi for correct store numbers and “by ship to distribution center” 
information. The Macy’s Routing Guide as posted on macysnet.com provides 
ship to instructions for special FOBs such as Fine Jewelry.  

22. Charges will be assessed for transmission failures of EDI 856/ASNs due to 
incorrect mapping, duplication or the omission of required data elements. 

UCC-128 Label Requirements 
1. All Shipments to Macy’s distribution centers require UCC-128 (SSCC-18) 

Shipping Container labels, which must be included in the vendor’s EDI 
transmission. 

2. UCC-128 Shipping Container labels must comply with UCC specifications. Use 
either the 4” by 6” or the 3” by 8” label format, with a UCC-128 bar code that is 
3.02” in length, 1.25” in height, with a .25” quiet zone on each side. Only use 
UCC/EAN-128, subset C bar code symbology with the nominal X dimension of 
20 mil.  (See, Appendix F for illustration.) 

3. Vendors are responsible for label quality and should implement an ongoing 
UCC128 bar code quality control program to ensure ANSI A or B print quality 
when scanning with a 10 mil aperture. Do not use colored paper for UCC128 
labels. Use non- reflective label stock and ink.  Macy’s cannot read information 
that has been printed on infrared stock.   

4. For best results, use “smudge-proof” labeling ink, high quality paper products and 
printer in the correct combination for the applicable shipping method so that 
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labels arrive at Macy’s distribution centers in a scannable condition. To achieve a 
correct combination, vendors must work with their suppliers.  

5. Labels that arrive torn, ripped, damaged or are otherwise unscannable will result 
in charges being assessed. 

6. Every UCC-128 number generated must be unique (across shipments, across 
Macy’s entities, across distribution centers, across departments, over time). 
NEVER REPEAT CARTON NUMBERS.  Macy’s therefore suggests that vendors 
disable the ability to generate duplicate labels. 

7. The UCC-128 label must be placed on the longest side of the carton. (See, 
Appendix F for details.)  If your system or other customers require placement of 
UCC-128 labels on carton fronts, affix a duplicate label with the exact same code 
to the long side of the carton but the second label does not require full detail, only 
the bar code and a 20-digit human readable UCC-128 number. 

8. To permit scanning: place UCC-128 label on top of any carton that is under 4 ½” 
in height; do not place label on a seam or corner of the carton; and do not place 
closer than 1.25” from any edge.   

9. Luggage cartons must have the label on the long side of the cartons and on the 
side opposite the wheels (if any) to prevent the wheels from interfering with 
Macy’s conveyor systems. 

10. For “Big Ticket” label placement, follow instructions in the Big Ticket Packing and 
Quality Standards Manuals, which is posted at macysnet.com/vs.  

11. Do not cover UCC-128 labels with any tape or shrink-wrap. Doing so may create 
a reflection that renders a label unscannable. 

12. Do not permit internal bar coded labels to interfere with Macy’s ability to scan 
your UCC-128 labels.  

13. Where a shipping carton is also the display/selling unit (e.g., toaster ovens, 
glassware sets, cookware sets), DO NOT COVER PRODUCT INFORMATION 
WITH THE UCC-128 LABEL.  

14. Use only removable UCC-128 labels or shrink wrap each carton before applying 
the UCC-128 labels or redesign packaging to provide a space for the UCC-128 
that does not interfere with selling floor display. 

15. For lamps and any other product that requires multiple cartons for one selling 
unit/U.P.C., GTIN or EAN code, call (513) 782-1222.  

16. Macy’s transmits the Family of Business (Product Group), Department number 
and name in the second REF segment of the 850 Purchase Order document. 
(Version 5010 and higher).  

17. The following example shows how data will transmit is: 
   REF*DP*0873 

  REF*PG*HOUSEWARES        
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18. Please refer to the 850 EDI Mapping Guides for additional information.  

Shipping Label Requirements 
All shipping labels (UCC-128 or manual) require the following information: 

1. Ship from (Company name(optional) and address) (Zone A) 
2. Ship to (Recipient entity c/o distribution center name and address)  
 Example:  

 Macy’s Logistics DC 
 500 Meadowland Parkway  
 Secaucus, New Jersey 07094 (No additional abbreviations) (Zone B) 

3. Postal Code (Zone C) 
4. BOL number, carrier information (Zone D).  If not available, leave blank. 
5. PO number and Department number (use minimum 20 point bold font) (Zone E)  
6. Recipient name, Store number (minimum 30 pt. bold font), Store name (no 

abbreviations) and FOB (Product Group - minimum 12 point bold font) must be 
included (Zone H). The FOB (Product Group) is provided in the EDI 850 
document. (See, Macy’s Routing Guide and Appendix E. Appendix F provides an 
illustration.) 

7. Create Standard Shipping Container Code (SSCC-18) Bar Code Symbol with the 
following dimensions: 

• Minimum bar height of 1.25” 
• Minimum bar length of 3.02” 
• Quiet zones before and after the bar code – 10 times the x dimension or 

0.25” as defined by the ANSI/UCC6 Standards 

Manual Labels (i.e., Non-UCC-128 Label) Requirements 
• Numbers 1 through 6 above 
• Number of cartons by store/lot # (1 of 5, 2 of 5, etc.)  

Vendor Audit Program 
Macy’s is committed to using technology to move merchandise through the pipeline faster 
and every vendor is subject to the following audits: New Vendor, EDI 856/ASN 
Qualification, Cross Dock Qualification, and Cross Dock. The New Vendor, EDI 856/ASN 
Qualification, and Cross Dock Qualification audits can be combined and performed 
simultaneously. For example, if a new vendor was capable of transmitting an EDI 856/ASN 
with the first shipment, its New Vendor audit would be combined with the EDI 856/ASN 
Qualification audit. Each audit is further discussed below: 
New Vendor Audit 

A new vendor’s shipments will be audited to determine if the physical merchandise 
matches the EDI 856/ASN or packing slip at the carton level. 









http://www.macysnet.com


http://www.macysnet.com/VS


http://www.macysnet.com/edi
http://www.macysnet.com/help
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